OBABELHITERE

[To3uBajy ce CTyJleHTH 3auHTepecOBaHHU Ja 3WUMCKH CeMeCTap IIKOJICKe
2018/2019 npoBeny Ha PakysnTeTy 3a 6U3HUC WU PakyaTeTy 3a TypU3aMm
y AnamwH, y Typckoj, y okBupy npojekta Evaluation if Serbian and Turkish
tourism market through Consumer Based Contents Reviews in Travel 2.0,
Jla ce jaBe Ha Mejsa marija.radosavljevic@eknfak.ni.ac.rs 10 kpaja HeJiesbe.
Buuie nnpopmanmja MoxxeTe JOOUTH Ha UCTU MejJ UJIM KOJ, IpoJieKaHa 3a

HayKy.
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