
Curriculum Vitae (english)

Education

Degree Institution Date

Bachelor with Honours of Economics Faculty of Economics- University
of Nis

23.11.1992.

Master of Economics Faculty of Economics- University
of Belgrade

28.12.1998.

PhD  in Economics Faculty of Economics- University
of Nis

27.04.2007.

Personal skills and competences

Foreign language 1 (level) English, France

Foreign language 2 (level)

Computer skills MS Office

Other skills Lecturer, research skills, training skills, mаking of marketing plans

Professional / Work experience

Position Employer Period

Assistant – Associate
Professor Faculty of Economics- University of Nis 1994-

Financial Manager Winner Broker Insurance - Nis 1993-1994

Academic carier

Election date

Teaching assistant ___

Assistant 14.06.1994.

Assistant professor 30.10.2007.

Associate professor 20.09.2012.

Full professor ____

First and last name Suzana Đukic

Date of birth 10.11.1969.

Place of birth Leskovac

Nationality Serbian



Extracurricular аctivities

Participation in domestic projects:
Projects of Ministry of Science – Republic of Serbia:

 Improving the Competitiveness of the Public and Private Sector by Networking Competences
(2011-)

 Development of the Platform for Science Based Management of the Scientific and
Technological Development of the Republic of Serbia (2011-)

 Developing Competitive Advantage of Enterprise in the European Integration Economic
Efficiency of Enterprise Strategy Development in the  Market Economy (2005.2010.g.)

 Strategic Management of Production of Small and Medium Enterprises (2001-2005.g.)
 Managing Transformation of Enterprise (1996-2000.g.)

Participation in international projects:

TEMPUS Project JEP 41103-2006 Master of Science “International Business Development”

Professional development:

High School of Commerce, Clermon-Ferrand, France, 3 weeks, (TEMPUS Project JEP 41103-2006
Master of Science “International Business Development”)

Lectures held at other institutions, at home and abroad:

Membership of professional bodies:
 Serbian Marketing Association (SeMA)
 Science Association of Economics of Serbia
 Association of Marketing – Nis
 Consumer Protection Association of Nis

Realized training, seminars or lectures by invitation:

 Local Economic Development in the Balkan - LEDIB
 Biznis Incubator Centar
 Agency for SME Development – Niš
 Development Consulting Group
 AIESSEC

Key qualifications:
Consumer Behavior, Customer Relationship Marketing, Strategic Marketing, Marketing
Communication
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